
most popular TV shows that they’re offering
online but popular programmes, from
Bonekickers to Big Brother, in their entirety. 

The BBC’s iPlayer, which launched just a year
ago, is perhaps the best known example of
this, with major players such as Sky, ITV, Five
and Channel Four all offering similar viewing
opportunities. As a result by March this year
17% of households claimed to have watched
TV online. 

The popularity of these TV services is, by
anyone’s imagination, staggering. By April this
year the BBC iPlayer alone had a unique
monthly audience of 1.4m and was dealing
with over 700,000 daily viewing requests.
Interestingly, anecdotal evidence suggests that
audiences are watching more TV as a result of
this technology, not less.

The same can be said of homes with Digital
Video Recorders (DVRs), mirroring trends seen
over a longer period of time in the US, where
TiVO is the best known model. 

Found in nearly 6 million households, DVRs
give viewers greater control of their viewing
experience, giving you the means to pause and
rewind live TV, as well as record entire series or
types of programmes so that you can watch
them at your leisure. 

Arguably this is great for viewers, but for
advertisers this presents a real headache with
88% of DVR owners claiming that they usually
fast-forward through commercial breaks when
watching recorded programmes. 

New technology therefore is helping to drive
changes from the number of channels we can
access, through to what content we watch and
when we watch it. As a result for broadcasters,
advertisers and the regulator alike it poses a
whole host of questions. 

Damian Radcliffe will be speaking at the
inaugural MediaFest  contemporary issues in
the media. Saturday 18 October 2008

1 Data taken from:
http://www.ofcom.org.uk/research/cm/cmr08/ 
Data in this report cover the 2007 calendar year, with
additional Q1 2008 figures where available. Ofcom show
trends using a five-year historical time series where
possible and use nominal figures unless otherwise stated. 
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The way in which we consume TV is changing.
And quickly. Depending on your viewpoint the
pace of change, is either frightening or
exciting. But one thing’s for certain; not only
is the pace of change getting quicker, it’s also
turning our traditional broadcasting models
on their head too.

Gone are the days when the majority of
households in the UK had access to four, or
maybe five, TV channels. Now, due to the
inextricable rise of Digital Television, the
majority of households can watch over 40
channels, with some homes having access to
ten times that amount.

With analogue TV signals due to be switched
off across the UK by 2012, the number of
homes with Digital Television has now risen to
the point (87.1%) where it’s virtually akin to
the number of homes with a landline.  

Much of this recent growth has come from
Digital Terrestrial Television (Freeview), which
can now be found in 63.1% of homes – a 17.3%
increase in the last year - resulting in over two-
thirds (67.5%) of the UK’s 60 million TV sets
being digitally enabled.

This multi-channel world throws up a whole
load of issues from choice to quality, through
to balance between imported and UK
originated programming. It’s a complicated
picture and one which the growth of the
Internet is compounding.

In 1999 I sat alone in an empty office watching
a video stream of ‘Queen’ drummer Roger
Taylor broadcast over the internet from his
home. The picture and sound quality were
poor, and the connection was frequently lost,
but it was new and exciting. 

By 2008, such an experience is much more
common, with 32% of households watching
videoclips and webcasts online. This figure
rises to 45% of those aged 15-24, up by 18% in
the last 12 months alone, with sites like
YouTube reaching 9 million UK internet users
in April this year, nearly 50 per cent more than
a year ago. Lest we forget, at the start of 2005
You Tube didn’t even exist, and now it’s part of
many peoples’ daily lives.

For broadcasters, as well as musicians, the
Internet is now an important distribution
platform, with online access to TV content
being offered by all of the major UK
broadcasters. And it’s not just clips from their 

Damian Radcliffe

‘The Times
They are a Changing’
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